
Condition 1  
  
The Directors, Permanent or Temporary Employees of MTC, their advertising agency and their direct families are not eligible for this 
competition.  
  
Condition 2  
  
2.1. Eligible MTC Valentine's Campaign Promotion customers enter the competition by completing their name, surname, contact and 
ID numbers on the purchase invoice and depositing it at the purchasing MTC shop.    
2.2. The competition will run from Wednesday 10 February to Sunday 21 February 2010. 
  
  
Condition 3  
  
3.1. The draw will be held on Monday 22 February 2010 at 14h30.   
3.2. Winners will be drawn randomly from a list of IMEIs (handset serial numbers) sold during the promotion period.  
  
  
Condition 4  
  
4.1 The draw results will automatically be extracted from MTC’s systems filtered by the eligibility criteria referred to above.  
  
4.2 In the case of the MTC IFS System file, the list of the IMEIs selected should comply with the following conditions:  
• MTC will generate one file on the day of the draw 22 February 2010 
• The format of the file will be in a Comma Separated Format (CSV) with the following fields: IMEI, date of sale, and             place of 
sale 
  
Condition 5  
  
The draw will be conducted at MTC House, cnr of Mose Tjitendero and Hamutenya Wanahepo Ndadi Streets, Olympia, Windhoek, at 
14:30 on Monday 22 February 2010.   
  
  
Condition 6  
  
MTC will use a computer application to generate a random functionality relating to the files described in Condition 4.  
  
Condition 7 
  
7.1. In each draw, the winner will be identified by means of proof of purchase, identification and IMEI number.  
7.2. In the case of a customer being drawn as a winner more than once, only the first selected entry will be deemed as eligible for the 
prize.  
No further prizes will be allocated to the same IMEI.  
  
Condition 8 
  
All the winners will be announced on MTC’s web site www.mtc.com.na and, where applicable, in the print media, radio and television, 
by means of identifying that customer’s name and image (photographic or otherwise).  
  
Condition 9  
  
9.1 Should a winning participant not wish their name and / or photograph to be displayed on the MTC web site (and other media) after 
being determined a winner, he or she shall forfeit the prize to the next alternate selected.  
9.2 For purposes of this competition, all participants agree to be identified and announced as winners; their images or photographs 
taken and published in the media which shall include print, television, press and internet at no additional cost to MTC.  
  
Condition 10  
  
10.1 After the draw, MTC will make two attempts to contact the winner on his or her cell phone number (MSISDN) to inform him or her 
about the prize and to collect such winner’s personal information (proof of purchase and identification). On the second attempt to 
reach the winning participant, a message will be deposited on the winning customer’s voice-mail box requesting the customer to call 
the MTC Contact Centre on number 130 within 23 hours.  
10.2 The following morning, MTC shall make three further attempts to contact the winner requesting the winner to contact the MTC 
Contact Centre on number 130 by 14h00 of the same day.  
10.3 Should the winner fail to make such contact, the prize shall be given to the next drawn customer (alternate) and the process shall 
be repeated where necessary.  
  
Condition 11 
  
Should the winning customer be a minor or under the custody and control of his or her parent(s) or guardian, then the minor shall 
provide full particulars and proof of purchase and identification of said parent(s) or guardian to whom the prize will be delivered. Such 
particulars and proof shall state, inter alia, the nature of the relationship between the winner and the parent(s) or guardian concerned. 
Such prize shall be registered in the name of the parent or legal guardian.  
  
Condition 12  
  
The prizes are: 
1 Limousine trip to mountain restaurant, dinner and 1 night accommodation for two, 
1 Hot air balloon trip and champagne breakfast for 2 at Sossusvlei and 1 night accommodation for two, 
1 Easter Weekend trip for 2 to the Cape Town Jazz Festival 
1 Chocolate bouquet with MTC gift voucher 
  
  
Condition 13  
  
13.1 MTC shall use its best endeavours to ensure that all prizes are as stated in no 12.  

http://www.mtc.com.na/


However, should this not be possible, the winning customers shall not have any recourse to MTC in any form or manner whatsoever.  
13.2 MTC intends delivering of the prizes to all the winning participants in Windhoek at the winner’s convenience. 
However, should this not be possible due to circumstances beyond MTC’s control, MTC reserves the right to delay the delivery for up 
to 90 days after the closing date of the competition which shall be the 21 February 2010. 
  
  
Condition 14  
  
The prizes shall not be transferable (subject to Condition 12) and may not be redeemable for cash / airtime or any other form of 
payment.  
  
Condition 15  
  
The draws will be done under the supervision of MTC’s Internal Auditors and the entries selected will be determined the winners 
(subject to the conditions referred to above). The decision of the Auditors / judges shall be final and binding and MTC will not entertain 
any correspondence in this regard.  
  
Condition 16  
  
The “Valentine's Campaign” shall be advertised on most national radio stations, print and publication media and internet to be the best 
of MTC’s ability. MTC will endeavour to publicise these terms and conditions as widely as possible.  
  
Condition 17  
  
By participating in this competition, the participant accepts to be subjected to all the terms and conditions of this competition. 
 


