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MTC continues to focus its commercial operations on supplying 

innovative products and services that deliver real value to its  

customers via multiple channels, supported by an overarching 

customer-service ethos. This was achieved in the financial 

year under review through the launch of new products and  

promotional campaigns, the expansion of our MobileHome and 

Dealer channels, realignment and resourcing of Key Accounts and 

systems, and training improvements in its 24-hour Call Centre.

Products and Campaigns
We furthermore continue to give our customers value that is  

relevant to their expanding connected life. To do this we launched 

several exciting and successful campaigns during the period  

under review.

We enabled our Namibian customers to keep talking by means 

of our Triple Airtime and Appetite for Talk promotions, giving 

them double and triple the airtime with each recharge. We also 

enabled Namibians to share their views through our Megabyte 

Mania campaign. This campaign gave customers the opportunity 

to have access to data at very affordable prices. 

We attended various Trade Fairs and Expos throughout the year. 

This gave us the opportunity to showcase our products and sell 

the latest devices and technology at discounted prices.

MTC continues to be the leader in innovation and product  

development. We were proud to bring the following new  

products and services to the market:

MTC Money:  In partnership with MobiPay, this product  

allows airtime purchases, payments for various items at  

various retail outlets, money transfers, as well as payments 

for electricity. 

Select Packages: These packages offer additional value to 

our post-paying customers, while simplifying the offerings to 

allow for easier package selection. The packages have been 

segmented into S, M, L and XL. A simplified approach which 

has been proven to be popular amongst customers.

Website: The website was revamped with clear guidance 

for data, consumer and business customers. Concurrent 

with the launch of the new website, we also introduced a  

smartphone-friendly version of the website to make it more 

accessible to our ever-increasing smartphone market.



The Commercial Operations continued

12

Apple: MTC was selected as an official partner for  

Apple products.

Channels
MTC continues to grow its direct and indirect channels so as to 

fulfill its intensive distribution strategy. 

In line with this, we have renovated Olympia, Ondangwa and 

Walvis Bay MobileHomes, while new stores were opened in  

Keetmanshoop, Ongwediwa and Okahandja, bringing the total 

of MobileHomes to 34 countrywide. 

Our Key Accounts division continues to offer superior service 

and shows significant growth. This has been the result of system  

enhancements such as Sales Force Automation and the key  

resourcing of this department.

The Dealer Channel has been instrumental in providing access 

to MTC products. The number of national chain retailers and  

independent dealers has continued to grow steadily. During 

the period under review we focused on ensuring that Point of 

Sale (POS) visibility was increased to create better awareness of 

product availability. 

Call Centre
Our drive to provide superior customer service was supported 

by developments in our Call Centre. The establishment of  

a new Call Centre environment featuring state-of-the-art  

systems and additional resources and training has resulted in more  

effective support to our customers. During the financial year 

we serviced 4,689,401 customer calls, with an average grade of  

service of 87%. Both the Service Quality assessment and Customer  

Satisfaction survey showed improvement over the period under 

review.

Connecting forward
On the way forward our focus will continue to be on providing 

quality, innovation and customer service. At MTC we realise that 

to remain connected to our customers, we will need to lead the 

way. The quality of the products and technology we offer continues 

to motivate us. Our innovation has been industry-leading and 

we will continue to deliver relevant innovation that enhances our  

customers’ lives. Customer service is a key focus and we have set 

ambitious goals to deliver a better experience. Ultimately these 

focus areas will allow us to remain connected and expand into the 

future with our customers.


