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WHO WE ARE

MTC (Mobile Telecommunications Limited) is a public company registered in
terms of the Companies Act, 2004 (Act 28 of 2004), as amended (Companies Act).
MTC is wholly owned by Namibia Post and Telecommunications Holdings Limited
(NPTH), a government entity. MTC plans to apply for listing on the Namibian
Stock Exchange (NSX), and the Communications Regulatory Authority of Namibia
(CRAN) extended the listing process to be within 24 months, ending September
2022.

MTC Vision
To drive an inclusive Namibian digital economy.

MTC Mission
To create sustainable value for all our stakeholders through
innovative digital solutions and a high-performance culture.

What MTC Values
•
•
•
•

Integrity (trust, transparency)
Customer centricity
Stakeholder inclusivity
Innovation
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MTC has been a public company wholly owned by Namibia Post and Telecom Holdings Limited (NPTH), a government entity since 2018. Following its listing
on the Namibian Stock Exchange (NSX) on 19 November 2021 MTC’s shareholding structure changed, with private retail and institutional investors taking
up 40% of MTC’s shares and NPTH retaining 60% ownership.
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WGA is a special purpose entity presently wholly owned by MTC that will be utilised to deliver financial services and products in Namibia in the near future.

2.6
million

Active Subscribers

MTC is the largest mobile telecommunications operator in Namibia, with 2.6
million active subscribers. For over 26 years, MTC has grown revenue andretained
customers by providing voice and data services and solutions to post-paid and prepaid
individual and business customers through its extensive telecommunications
transmission and distribution network, serviced by 35 mobile homes, 29
dealerships (airtime sellers and distributors), 24-hour customer contact
centre, digital channels and a network management and technical quality
centre (For immediate response to customer complaints).

LEADER IN INNOVATION
MTC has smart partnerships with industry leaders to keep up with technology
and in bringing new concepts and services to Namibia.
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Figure 1. MTC as a digital service provider
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Establish a 24-hour Customer Contact Centre in Namibia.
Introduce a prepaid subscription service that bundles voice, SMS and
data with its seven-day Aweh offering.
Design and market unique data advancing, sharing and gifting options
with the Taamba range.
Commercially launch LTE in Africa and launch commercial use of
LTE- advanced (LTE-A) and 4.5G LTE in Africa.
Successfully trial 4.5G technology in Africa.
Deploy self-help kiosks/vending machines for its products and services
Open an Innovation Centre and foster a collaborative innovation drive
with tertiary institutions and entrepreneurs.
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The company’s position at the forefront of innovation is
demonstrated by its track record as the first to:

OPERATIONAL PERFORMANCE
MyMTC
App

Website

Social
Media

Automated
Assistance

• mCommerce
• Personalised Products
• Subscriptions

• eCommerce
• AI Service Agents

MTC recognises the commitment to our common vision, to growth and
profitability and to enjoying the work we do. We achieve this through
continuous change and development in a dynamic industry. We grasp
opportunities to develop MTC in a structured manner.
We are committed to a culture of mutual respect, honesty, fairness, integrity,
transparency, accountability and trust, and dare each other to perform in an
excellent manner. We reward people according to the value they bring to MTC.
We serve our customers to the best of our ability and strive to improve this
service wherever possible.

• Digital Acquisition
• Subscriptions
• AI Service Agents

• Queue Management
• Self Service Terminals
• AI Service Agents

Figure 2. MTC’s Digitalised Channels to Market

CUSTOMER SERVICE PROMISE

QUALITY POLICY STATEMENT

Our mission is to solve customer queries within one visit or call to our
Mobilehome or Call Centre.

MTC is committed to establishing an integrated quality management
philosophy in all spheres of its business activities, and complying with relevant
legislations. Rendering of exceptional quality service to one’s customers is
seen as a differentiating success factor in any competitive market. MTC’s
reason for success stems from this as it is part of our customer promise and
day to day operations.

We will:
•
•
•
•
•
•

Smile and greet you with a friendly “good day, how may I help you”, at
all times.
Always treat you in a courteous and friendly manner.
Listen to your query attentively.
Always deal with and solve your query to the best of our ability.
Explain technical issues in layman’s terms.
Respect your privacy and treat your information in the highest
confidentiality.

For feedback on our service delivery please contact us on
feedback@mtc.com.na, WhatsApp Number: +264 811 500 100,
12000 (Postpaid), 13000 (Prepaid).

MTC is committed to:
•

•

•
•

Continuously improving the service delivery to all our customers, making
available innovative - yet affordable – communication solutions and
value-added services to all Namibians;
Supporting the development of our collaborators by promoting a healthy
and stimulating environment, whereby creativity, achievement of goals,
performance and team spirit is awarded;
Promote open dialogue, to hone and utilise the diverse experience,
knowledge and skills of our employees; and
Nurture profitable relationships with our partners by providing
opportunities for social and economic growth within the communities
we operate in.

Ensuring quality interactions throughout MTC, is a catalyst for continuous
development and growth. It is essential that all employees consciously focus
on adding value in their day-to-day operations.
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OUR BRAND
After a successful run as Namibia’s first and leading Telecommunications
company, established in 1995, MTC’s corporate identity reflects the changes
that have taken place in its environment, service and product portfolios
during the past 26 years of business:

Inspirational
to staff

Compelling to
customers

Distinctive from
competition

World-class in
category 7

Symbolic &
Metaphorical

Creatively
boundless

Evocative
of Namibia

BAAS
data backup service

DRaaS
disaster recovery

MTC Back-up as a Service (BAAS) can be an
essential part of your organisation’s data
protection and compliance strategies. Our BAAS
on cloud offers a centralised management portal
to manage application back-ups and store your
back-up data remotely in MTC’s data center. All
data is encrypted at the source before transfer
to ensure maximum protection.

Disaster Recovery as a Service (DRaaS)
has revolutionised the way organisations
build resilience into every aspect of their
operations and has minimised expensive
IT disruptions in today’s always-on world.
As organisations need to protect and
instantly recover the critical data and
workloads that make their business tick.
DRaaS from MTC offers a comprehensive
portfolio of cloud recovery services that
deliver simplicity through orchestration,
automation and rapid provisioning of
end-to-end software-defined resilience
solutions.
We protect your key business processes
and critical data

Your secure, reliable backup and
recovery solution.
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Enjoy the benefits of
affordable PBX services
Our hosted PBX allows you to access PBX
services from different geographical locations,
using special IP telephony devices or simply
through regular Android/iPhone mobile devices.
It’s affordable, reliable and the perfect solution
for all size enterprises from SMEs to large ﬁrms.

Spectra Edge allows businesses to stay
connected using high-speed internet.
Whether live-streaming, making
business calls, or uploading large files
seamlessly, Spectra’s fibre optic, wireless
and coverage options ensure that your
business stays ahead of the curve.
Coming soon.

Welcome to seamless connectivity at the
speed of innovation. Fixed Connectivity
Internet gives your business the high-speed
connection it needs to always be ahead of the
curve.
The speed and bandwidth capabilities of Fixed
Connectivity mean faster access to all your
data and applications, while ensuring that
your business has seamless connectivity for
video and conference calls.
Coming soon.

Home
With the ever growing demand for
high-speed internet at home, MTC
Spectra provides fibre optic connectivity
with higher bandwidth capabilities.
Customers can choose between a range
of packages that suit their needs.

MANAGEMENT
BOARD MEMBERS
Theo Mberirua - Independent Chairperson
Theo joined MTC’s Board on 1 April 2019 as a non-executive independent director
and was appointed as Chairperson on 1 December 2019. Theo holds a Master’s
Degree in Business Administration (MBA) and Bachelor of Science in Accounting
from Mercy College. Theo served as a director at Trustco Group Holdings Ltd,
a company listed on the NSX and JSE.
He serves as a director of Telepassport Namibia and Western National
Insurance. He was a Chairperson of the SADC Banking Association,
and also served as a member of the Presidential Economic Advisory
Council. He is a seasoned executive and has over 20 years’
experience at executive level. He served as Commercial & Business
Development Director of Bidcom for Bidvest Namibia Limited from
2012 to 2018.
Theo was the Managing Director of Standard Bank Namibia Limited
from 2002 to 2007 and he served as the Executive Chairman of
Standard Insurance Brokers Namibia (Pty) Ltd at Standard Bank
Namibia. Prior to Standard Bank, he served as the Managing
Director at Telecom and as Chief Executive Officer at NPTH. He
also served as interim CEO of Air Namibia from 1 July 2020 until
26 March 2021.
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Rosalia Shipiki
Non-Executive Director

EXECUTIVE COMMITTEE
Dr Licky Erastus - Managing Director
Dr. Licky Erastus is the Managing Director for Mobile Telecommunications
limited (MTC). Prior to joining MTC, Dr. Licky came from the Ministry of Safety
and Security where he headed the Information and Communication Technology
(ICT) division for the Namibian Police. He served on Interpol’s Global Cybercrime
Expert Group at this time as a Data Protection Officer and Database Trainer. Prior
to joining the Namibian Police Force, he was employed at Telecom Namibia as a
Manager for Operations Support Systems (OSS) Technical Systems.
In his capacity as Managing Director, Dr. Licky is responsible for managing
and directing MTC’s overall business strategy, and to facilitate the
MTC Executive Committee (EXCO’s) strategic processes, as well as
manage the entire staff complement.
Dr. Licky is a member of Interpol’s Cybercrime expert group and
is the only member from the Southern African Development
Community (SADC). He holds a Doctorate of Philosophy in
Informatics from the Namibia University of Science and
Technology, an Honours degree in IT (Business computing
and Masters of Informatics), Bachelor’s degree in IT (System
Administration and Networks) and a Certificate in Management
Development and Project Management.
He serves as member on various Committees, such as: the
Interpol Global Cybercrime Expert Group; Cyber Security
Advisory Committee at the Namibia University of Science and
Technology (NUST); the World Radio Conference Technical
Steering Committee for Namibia and the Committee for
Computer Emergency Response Team for Namibia as Vice
Chairperson.
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Patience Kanalelo
Head: Corporate Legal Services
& Regulatory Affairs

Monica Nehemia
Chief Technical &
Information Officer

CODE OF CONDUCT
MTC’s Code of Conduct crystallises the basic rules, standards and behaviors
necessary to achieve stated objectives. It is a set of conventional principles
and expectations that are considered binding by all staff. It provides a set
of rules to guide behavior. It provides requirements and direction expressed
clearly, concisely and consistently within a single company document for all
employees.
The Code of Conduct is a common reference point for anyone who seeks
clarity, or is unclear on what is expected from the terms of behavior and
conduct. It is MTC’s toolkit to staff to guide and assist in their responses and
behavior standards.

BEE PHILOSOPHY
Implementing Broad-based black economic empowerment (BEE) is a socioeconomic imperative to redress imbalances of the past. It is as much the public,
private and state-owned sectors’ responsibility, as it is the government’s duty
to transform. Promoting BEE is an important element of being a responsible
corporate citizen of Namibia. MTC is BEE sensitive as it is an issue of national
interest, ensuring our survival in the future.
BEE promotes fairness, equity, and economic justice. BEE facilitates that
the previously excluded majority have a stake in Namibia’s economy, which
they will protect and promote. Through this, a solid foundation is created
for sustainable economic activity and development. Transforming to BEE is
seen as a business decision for the future. BEE is important as a moral and
economic motivator for empowerment and will result in a stable Namibia,
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both from an economic and political viewpoint. MTC shall be cautious and pay
special heed to individual enrichment and aim to focus on true broad-based
empowerment, which will add real value.

HARAMBE PROSPERITY PLAN

WHAT SETS MTC APART

Implementing the Harambe Prosperity Plan (HPP) is a socio-economic imperative
to redress imbalances of the past. It is as much the public, private and state-owned
sectors’ responsibility, as it is the government’s duty to transform. Promoting HPP
is an important element of being a responsible corporate citizen of Namibia. MTC
is HPP sensitive as it is an issue of national interest, ensuring our survival in the
future.

Leading market position

HPP promotes fairness, equity and economic justice. HPP facilitates that the
previously excluded majority have a stake in Namibia’s economy, which they will
protect and promote. Through this, a solid foundation is created for sustainable
economic activity and development. Transforming to HPP is seen as a business
decision for the future. HPP is important as a moral and economic motivator
for empowerment and will result in a stable Namibia, both from an economic
and political viewpoint. MTC shall be cautious and pay special heed to individual
enrichment and aim to focus on true broad-based empowerment, which will add
real value.

MTC has a 91% market share in Namibia’s mobile telecommunications
industry, with extensive transmission and distribution networks.
With a 97% population coverage and the vision of having 100% population
coverage by 2023, we have a shared commitment to increase network access
to all Namibians for socioeconomic prosperity.

Strong customer relationships drive 				
brand value and revenue growth
MTC is the most admired Namibian brand (Brand Africa, 2020/2021)
Respected, fully Namibian Board, experienced executive team and 670
employees serving 2.6 million customers.

Solid financial position allows nimble 			
response to customer needs
•
•
•

From left to right:

No gearing and cash generative
Stable earnings
Strong shareholder returns

MTC’S PATH
(OUR ROAD MAP)

MTC Coming from Pioneer
to Market Leader

Year 2005 to 2011
In 2006 Portugal Telecom acquired a 34%
shareholding in MTC. Portugal Telecom (through
its subsidiary Africatel) delivers fixed, mobile,
multimedia, data and corporate solutions.

Year 1995 to 2004
MTC was established in 1995 in a joint venture
between the Namibian government (through
NPTH which held a 51% majority) and two
Swedish entities, Telia and Swedfund.
In 2004, Swedfund and Telia sold their
49% shareholding to NPTH.
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MTC’s initial strategy was based on providing
mobile services (first wave of the information
era). The company realigned its strategy in
response to growing demand for web and
ecommerce services during the internet era
(second wave).
After 2006, the third wave heralded smart
phones, mobile applications, and cloud services.

As a wholly owned subsidiary of Namibia
Post and Telecom Holdings Limited (a wholly
owned subsidiary of the Namibian government)
and a dominant participant in Namibia’s
telecommunications market, MTC is positioned
to be a digital enabler of change. MTC’s mobile
network covers 97% of Namibia’s population
and 87.4% of Namibians have access to mobile
broadband.

We are committed to covering 100% of the
Namibian population and improving the lives
of our customers through innovative digital
solutions that will enable us to be the best digital
provider that meets customer expectations.
We are fulfilling our commitments through
innovative digital solutions, the expansion of
MTC’s services to Namibians in remote rural
areas and our continued efforts to ensure
our infrastructure supports the needs of our
customers. MTC is the most admired brand in
Namibia (Brand Africa, 2020).

COVERAGE

Covering

97%
of the Namibian population

Network infrastructure
MTC’s mobile network is built on:
•
•
•
•
•
•
•
•
•

2G/GSM technology on all base stations with a population coverage of 97%
3G/UMTS on 77% of base stations with a population coverage of 88%
4G/LTE on 29% of base stations with a population coverage of 45%
4.5G/LTE-A active in selected urban areas
97% overall population covered by MTC’s network
88% population covered by mobile broadband
85% schools covered by mobile broadband
86% health facilities covered by mobile broadband
Huawei’s LTE4T65 to support high speed internet access and improve our
customer’s mobile broadband data service

Key:

Mobile Telecommunications Limited is a
limited liability company duly registered and
incorporated in terms of the applicable Laws
of the Republic of Namibia.
Physical Address:
MTC Head Office
Cnr. of Mosé Tjitendero & Hamutenya Wanahepo
Ndadi Street, Olympia Windhoek, Namibia
PO Box: 23051
Tel: +264 61 280 2000
Fax: +264 61 280 2124

mtc.com.na

